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Once upon a time there were minis
and hot-pants. The former burst onto
the scene in London in ‘63 thanks to
Mary Quant who, in the wake of the
women’s emancipation struggles of
the period, wanted to liberate wom-
en’s bodies by shortening the hem-
line of their skirts. Hot-pants arrived a
decade later, causing a scandal driv-
en by Oliviero Toscani’s Jesus jeans
campaign starring Donna Jordan’s
behind. Decades on, they are both
making a comeback, but it seems
that the already minimal hemlines
are no longer sufficient to express the
level of freedom that women have
actually been able to attain. In other
words, women'’s frue ambitions and
desire for emancipation go even fur-
ther. SO we have seen hemlines vir-

tually disappear altogether, leaving
only briefs or panties, paired with a
blazer, knit or shirt. The trend has been
going for a while and was certainly
back in the latest shows, flagging up
yet another trend: fashion for girls,
for young bodies, legs and bums on
show, leaving almost nothing to the
imagination. This is what Girls’ Vibes
is all about, a glance at underwear
of these young women who are still
hoping to achieve everything whilst
taking (almost) everything off, offer-
ing the onlooker a detailed overview
of their body. The challenge now is to
dress up, but only using shorts, minis
or (fransparent) slip dresses. The re-
sponse from older women is Quiet
Luxury - a form of relaxed luxury
banning all maximalism and excess

TOD’S

in favour of simple pieces with im-
peccable cut and style. Men’s coats,
blazers and suits, tfurtlenecks and mi-
di-length skirts, slip dresses worn with
rgorous overcoats or cosy coats.
Then there is the ‘other place’ - the
imagination - which pushes us to
look elsewhere, fo another time and
place that can be anywhere and
nowhere. Fashion makes it possible,
indeed, it is in some way the creator
of this utopia, this Nowhere, where
everything is permitted. Where you
can imagine a coming together of
cultures and worlds, where angels
can descend fo earth and dress as
tfoday’s feenagers, complete with
wings, where colours and prints have
no limits and live side by side without
clashing.

BLUMARINE



MUST-HAVES

Garments: micro-suits (with mini-skirts,
shorts or panties), blazers, extra-long
codats, boxy jackets, frenches, slip-dress-
es, skirts of various types, shirt-dresses,
men’s shirts, vests, knitwear, corsefts, visi-
ble lingerie.

Materials: denim, leather, lace, silk, or-
ganza, chiffon, tulle, jersey.

Details: workwear elements, overlap-
ping, layering, asymmetry, statement
shoulders, embellished sleeves, cuts, V
necklines, holes, transparencies, belt-
ed waist, knots, bows, pockets, draping,
frills, fringes, feathers, sequins, beads,
embroidery, pleats, floral motifs, graph-
ic details, colour blocking, metallic ef-
fects.

Accessories: ballet flats, slip on mules,
strap sandals, loafers with heel or plat-
form, pointed court shoes, peep-toe
boots, micro-bags carried by hand or
close to the body, rectangular clutch-
es, cross body bags, shoppers.
Colours: shades of white, nude, ecru,
camel, mud, terracotta, lemon, grape-
fruit, shades of green (including acid,
mint and forest), shades of blue (Royal,
Capri, Chambray, Marlin), orange red,
gold.

DOLCE & GABBANA

11-0601 TCX

12-0811 TCX

14-0837 TCX

13-0647 TCX

14-0340 TCX

17-1562 TCX

19-1757 TCX

18-3949 TCX Bzl
>>



Stuart Vevers’ latest collection for
Coach will likely be a big hit with
today’s girls, who are already dress-
ing as if it were the "90s/early 2000s,
perhaps without knowing it. His work
for next summer pays tribute to that
decade, especially the New York
of that time and the slip dresses
women wore from day to evening,
paired with biker boots. Here, leather
versions are long or short or totally
fransparent over lingerie, which is
also in leather. Outerwear is big while
hand-held bags are small.

Staying frue tfo its heritage, Gueci’s
new course offers a youthful style
for girls who can wear ultra-short
mini-skirts and microscopic shorts
complete with a logoed belt, and
often teamed with a matching
blazer, a boxy jacket or an equally
finy jewelled bra. The alternative are
ultra-short slip-dresses and tunics with
metallic sheen, paired with flat or
platform loafers and sneakers.

The 'young and sexy’ mantra is also
¢ repeated on the Missoni runway,
2 which was dominated by long, sheer
= tubular dresses in stretch fulle and
tops and tunics of various lengths
(un)veiling the body. For creative
~ director Filippo Grazioli, the trans-
' parency was not about cheekiness
but rather a symbol of lightness and
joie de vivre, as represented not only
by the fabrics but also by the bold
colours.

Youth is given a British, slightly punk
edge by MSGM, with bubble or
wraparound dresses and mini-skirts,
college style polo shirts and match-
ing panties, broad-shouldered blaz-
ers, such as a black one with beads
and metallic threads that is already
proving to be a must-have piece.
Everything comes in tartan, check
and gingham patterns and is embel-
lished with knots, bows, wrinkles, drap-
ing, asymmetry and fringes for added
movement and three-dimensionality.
BE- 2% At Versace the first sign of a “girlish’
A touch came in the form of hair slides

\:.:’ and hair bands. Then followed jaunty,
i short or geometric ouffits, little Sixties
Vo) tunics with sparkling surfaces and

bold candy colours. This is a “free

and vibrant” woman - sorry, girl - who
Y wants to experience a free and easy
8 missoN SUMIME.
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Whispered glamour, measured el-
egance, minimalism in form and
colour. The mood of the good
old bourgeoisie has stayed strong
over the years despite momentous
changes in society, and the women
that have embodied it have stayed
frue to it whilst keeping up with
those changes.

In short, bourgeois has withstood
any number of mood changes in
fashion, which is why Altuzarra,
more often attracted by escapism
and exoficism, has decided to give
it its due credit. Clutching her hand-
bag close to her body in an almost
backward manner, the brand’s
bourgeoisie draws inspiration from
Nouvelle Vague cinema and Po-
lanski’s "Rosemary’s Baby’, featuring
long single and double-breasted
coats over slip dresses, boxy jackets
or crew neck sweaters over mi-
di-length skirts - all in a limited range
of muted shades.

Fendi offers a graphic form of el-
egance, with Kim Jones looking to
Roman colours and images. Simple,
elongated lines make for long sil-
houettes, wrapped in minimal out-
erwear over equally long column
dresses or turtlenecks worn with soft
shorts. Sinuous tops and sheaths
feature colour blocking, knots and
crossovers, while knitted gloves con-
firm the sophistication of this trend.
Arte povera provided the inspiration
for Maximilian Davis for Ferragamo
which juxtaposes natural materials
against industrial elements for an
understated, edgy collection that
celebrates tailoring, inserting dy-
namic openings to soften the sever-
ity of the lines, as seen in the coats
and jackets with slashed sleeves. A
graphic design enlivening the long
jersey dresses is inserted info the rig-
or of the garments.

Where else to find the haute bour-
geoisie if not at Prada? Certainly
designed for a younger audience,
the brand’s latest collection alter-
nates chunky garments - such as
mini-suits with belted waist under a
floaty silk cape and oversize blouson
- with ethereal organza dresses and
embroidered shirts with extra-long
sleeves tucked into high-waist shorts

raoa  from which hung sashaying fringes.



If she isn‘t clutching her bag close
to her body, the Tod’s woman goes
for a bumbag with leather gloves
hanging from it. Hers is a practical
yet refined wardrobe, comprising
fluid masculine suits, vests worn with
pleated skirts, relaxed frenches and
soft cassocks over loose trousers.
The palette is basic and limited, in
line with the minimal frend.

FERRAGAMO
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An imaginary land of West meets
East, a place belonging to no-one
to be colonised with a collage of
ideas, genders and continents.
Prabal Gurung’s collection fuses el-
ements of the eastern tradition (such
as the dresses worn by Indian folk
dancers) with contemporary west-

—4 ern ready to wear. Linen stands out

amongst the pleats and draping.
Treated as though it were taffetq, it
is sculpted into long, flared tops re-
sembling baskets, while some of the
prints and embroideries are inspired
by the upholstery created by the
designer’s grandmother, who livesin
India, and the mix of saris and blaz-
ers worn by his aunts.

Nicola Brognano brought angels to
the Blumarine runway, complete
with full sets of wings. Pale colours,
lean silhouettes and goddess
peplums, but also corsets, low rise
trousers, dresses full of knots and
draping. In short, a mixture of celes-
fial and terrestrial to celebrate the
brightness and lightness of summer.
An absence of romanticism and
more than a nod to the ‘90s/early
2000s.

Del Core’s collection celebrates
the harmonious fusion of nature
and architecture, with garments
combining lightness and structure.
In lilac, sea blue, pastel yellow and
grey, long dresses and suits fea-
tured stylised floral shapes, which
later appeared (as prints) on cosy
dresses and coafts, as well as on
maxi-chokers and corset-belfs.

Etro showcases a mix and match of
prints and colours, alongside myriad
shapes and lots of experimentation
with skirts, which come in all lengths
and types: pencil, wraparound,
mermaid, culottes with big utilitari-
an pockets. It's a playful whirlwind
of hand-embroidered details, floral
motifs, stripes and above all the
brand’s signature paisley, shown
here in a maximalist version.

At Sportmax, a tall, ice-cool figure
dressed in a thousand shades of
white, spearheads a future suspend-
ed between natural and artificial,
poetry and science. This translates
info tfapered long dresses, tops and
skirts, alternating between sfruc-

pecore fyured and padded materials and
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glossy satin and transparencies. The
rigour of the lines clashes with asym-
metry and other details embodying
a sense of imperfection and transi-
toriness, in an never-ending search
for balance between control and
abstraction.

/

SPORTMAX PRABAL GUR|

Barbara Chiodi
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C’erano unavoltalaminie glihot-pan-
1s; la prima fa la sua comparsa a Lon-
dra nel ‘63 grazie a Mary Quant che,
sulla scia delle lotte di emancipazione
fermminile del periodo, vuole liberare il
corpo delle donne, accorciando a di-
smisura |’orlo delle gonne. Gli hot-pan-
s arrivano un decennio dopo, primo
scandalo con la pubblicita dei jeans
Jesus firmata da Oliviero Toscani, che
riproduce il lato b della modella Don-
na Jordan. Tra alti e bassi, sono arrivati
enframbi a noi in rigoglioso recupero
ma pare che gli orli, gid minimi, non
siano piu sufficienti a esprimere una
libertd che alle donne, in realtd, non
€ mai bastata o, meglio, che non ha
mMai veramente coinciso con le loro
vere ambizioni 0 desiderio di emanci-
pazione. Allora ecco far sparire anche
quei pochi centimetri di tessuto, la-
sciando solo slip o culotte, abbinati a
blazer, maglie o camicie. La tendenza
& gid forte da un po’ e siriconferma su
queste ultime passerelle, convalidan-
do anche un aliro trend: quello di una
moda fatta per ragazze, per corpigio- |
vani, gambe e sedere in vista finché
non resta quasi nulla all’immaginazio-
ne.E Girls’ Vibes & proprio questo, uno
specchio sull'intimo di queste giovani
donne che ancora sperano di arriva-
re ovunque togliendosi (quasi) futto,
offrendo allo sguardo altrui una pano-
ramica dettagliata sul proprio corpo.
L'azzardo ora é rivestirsi ma, al massi-
Mo, con shorts, mini o sottovesti (fra-
sparenti), appunto. Le signore rispon-
dono col cosiddetto Quiet Luxury, /
quel lusso rilassato che bandisce ogni /
massimalismo ed eccesso a favore di %
capi sobri, anche nei toni ma impec- %%
cabili nel taglio e nello stile. Coat, bla- #*
zer e completi maschil, dolcevita e 7~ ;
gonne midi; slip dress sima portaticon -

soprabiti rigorosi 0 cappotti avvol- -/

genti. E poi c’é sempre un ‘territorio’ /,
a parte, quello del'immaginazione, '
che spinge lo sguardo altrove, in un
alfro tempo, in un altro luogo che puo |
essere ovungque e da nessuna parte.
La moda lo rende possibile, anzi, € in
qualche modo creatrice di questa
utopia, di questo Nowhere, in cui tutto
€ concesso. Dove si possono immagi-
nare incontri fra culture, fra mondi, in
cui gli angeli possono scendere in ter- & 3
ra e vestirsi come le teenager di oggi, =
ali comprese, in cui colori e stampe *

BOTTIEGA VENETA

non hanno mai fine e convivono tra
loro senza stridere.

MUST-HAVES

Capi: micro-tailleur (con mini-gonne,
shorts o culotte), blazer, coat extra-
long, giacche boxy, trench, slip-dress,
gonne di vari tipi, chemisier, camicie
maschili, gilet, maglieria, corsetti, lin-
gerie a vista.

Materiali: denim, pelle, pizzo, seta,
organza, chiffon, tulle, jersey.
Dettagli: elementi workwear, sovrap-
posizioni, layering, asimmetrie, ma-
xi-spalle, maniche décor, tagli, scollia
V, buchi, frasparenze, cintura in vita,

11 nodi, fiocchi, tasche, drappeggi, ru-
, che, frange, piume, paillette, perline,
/7| ricami, pieghe, motivi floreali, grafismi,
_1, color block, effetti metallici.

Accessori; bdllerine, dlip-on mule,
sandali con cinturino, mocassini con
tacco o platform, décolletée a pun-
ta, stivali spuntati, micro-borse portate
a mano o strefte al corpo, pochette
reftangolari, borse a tracolla, shopper.
Colori; scala di bianchi, nude, écru,
cammello, fango, terracottq, limone,
pompelmo, toni di verde (tra cui aci-
do, menta e bosco), sfumature di blu
(Royal, Capri, Chamibray, Marlin), ros-
SO aranciato, oro.

11-0601 TCX

12-0811 TCX

14-0837 TCX

13-0647 TCX

14-0340 TCX

17-1562 TCX

i) .\‘ \

19-1757 TCX

18-3949 TCX
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L'ultima collezione di Stuart Vevers
per Coach andrebbe probabilmen-
te a genio adlle ragazze di oggi, che
vestono tanto anni "90/primi 2000,
forse senza saperlo. Il suo lavoro
per la prossima estate & un tributo
a quella decade i, soprattutto alla
New York del periodo e a quegli abi-
fi sottoveste che si portavano ormai
come daywear, senza aspettare la
sera, abbinati ai biker boot. Qui si
presentano in pelle, lunghi o corti
oppure totalmente trasparenti sulla
lingerie, anch’essa in pelle. Maxi i
capospalla, mini le borsette portate
a mano.

Pur fedele al proprio heritage, il nuo-
VO corso di Gueci s'impone con uno
stile giovane, per ragazze che posso-
no permettersi di portare mini-gon-
ne ultra corte e shorts microscopici,
con tanto di cintura logata, spesso
insieme a blazer a tono, giacche
boxy o altrettanto microscopici

reggiseni gioiello. L'alternativa sono |

cortissimi, ca va sans dire, slip-dress e
tfunichetfte dai bagliori metallici, ab-
binati a mocassini bassi o platform e
sneakers.

Il mantra ‘giovane e sexy’ si ripete
anche sulla passerella di Missoni, in
cui dominano le trasparenze di long
dress tubolari in tulle stretch e di top
e tuniche di varia lunghezza che (ri)
velano il corpo. Per il direftore cre-
ativo Filippo Grazioli, si tratta di una
frasparenza senza malizia, simbolo
di leggerezza e gioia di vivere, rap-
presentate non solo dai tessuti ma
anche dai colori energici.
Giovinezza in salsa british e anche
un po’ punk da MSGM, con abitini e
mini-gonne a palloncino o a porta-
foglio, polo da collegiale e culotte
abbinate, blazer dalle maxi-spalle,
come qguello nero con perline e fili
metallici che pare gid diventato un
must-have. Il tutto in fantasie tartan,
check, Vichy ed elaborato con nodi,
fiocchi, stropicciature, drappeggi,
asimmetrie e frange che creano
movimento e tfridimensionalita.

Da Versace il primo segno di tocco
‘girlish” lo danno le peftinature, con
fermaglio o cerchietto e poi arrivano
i completi sbarazzini, corti e dal to-
glio geometrico, le tunichette Sixties
dalle superfici scintillanti e dai colori
confetto energici, perché questa

€ una donna, pardon, una ragazza
“libera e vibrante”, che vuole vivere
la propria estate con leggerezza e

VERSACE  (isinvoltura.
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tion, crafted with experience
a delicious taste

Styling: The Style Lift / Photo: Alexander Gabriel Albanese




Glamour sussurrato, eleganza mi-
surata, minimalismmo che infacca
forme e colori; il mood della buona
borghesia negli anni ha mantenuto
una sua matrice pur nei cambia-
menti epocali e la donna che ne
e rappresentante ne ha seguito le
evoluzioni, restandogli comunque
fedele.

Insornma, un frend che resiste alle
molteplici fluttuazioni umorali della
moda e anche per Altuzarra, solito-
mente attratto da fughe ed esotismi
vari, € venuto il momento di triobutar-
gli il giusto merito. Borsetta a mano

accostata al corpo con fare quasi *

ritroso, la sua borghese trae ispirazio-

ne dal cinema della Nouvelle Vague ¢

e da ‘Rosemary’s Baby’ di Polanski,

portando lunghi coat mono e dop-
piopetto su abiti sottoveste, giacche
boxy o maglie girocollo su gonne
midli, futto in una Mminima variazione |

di tonalitd pacate.

E una lady dall’eleganza grafica
quella di Fendi, sui cui capi Kim Jo-
nes riprende i colori e le immagini
di Roma. Linee semplici e allungate
verticalizzano la figura, avvolta in
capospdalla minimali che accompao-
gnano altrettanti lunghi abiti a tubo
O dolcevita portati con morbidi pan-
taloncini. Color block, nodi e incroci
ricorrono su top e tubini sinuosi, men-
fre guantini in maglia confermano la
sofisticatezza del trend.

S’ispira all’Arte Povera, Maximilian
Davis per Ferragamo, alle giustap-
posizioni di materiali naturali a ele-
menti industriali per una collezione
essenziale e tagliente che celebra il
sartoriale, inserendo aperture dino-
miche che ammorbidiscono la se-
verita delle linee, come nei cappotti
e nelle giacche tagliate sulle mani-
che. Nel rigore dei capi si inserisce
una nota grafica che movimenta i
long dress in jersey.

Se I'alta borghesia non si ritrova a
casa Prada, allora dove? Sicuro-
mente pensata per un pubblico
giovane, l'ultima collezione alterna
capi corposi, come mini-tailleur con
cintura stretta in vitq, su cui svolazza
una mantellina in seta e blouson
oversize, a eterei abiti in organza e
camicie ricamate con maniche ex-
fralong dentro shorts a vita alta, da
cui pendono frange ballerine.

EE
\:. r

ALTUZARRA

Se non porta la borsetta stretta al
corpo, la donna Tod’s opta per
il marsupio in vita, cui attaccare i
guanti in pelle. E un guardaroba
pratico e insieme raffinato il suo,
fatto di completi maschili fluidi, gilet
indossati con gonne a pieghe, fren-
ch rilassati e casacche morbide su
pantaloni ampi. Basica e concen-
frata su poche tonalitd la palette,
perfettamente in linea con il frend
minimale.,

TOD’S
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Immaginifica come I'Ovest che in-
contra I'Est, proprio cosi e non il con-
frario, come fosse un territorio di nes-
suno da colonizzare con un collage
di idee, generi, continenti. Cosi € la
collezione di Prabal Gurung che fon-
de elementi della fradizione orientale
(ad esempio gli abiti dei danzatori
folk indiani) con il prét-a-porter con-
tfemporaneo occidentale. Tra pieghe
e drappeggi spicca il lino, fraftato
come fosse del taffettd, reso scultoreo
nei top che richiamano delle ceste,
lunghi e svasati, mentre certe stampe
e ricami sono ispirati alla tappezzeria
della nonna del designer che vive in
India e ai look delle zie che mixano
sari e blozer.

Dal pensiero di Nicola Brognano alla
passerella di Blumarine, ecco angeli
fin froppo fisici, che in certi casi non
hanno comunque voluto rinunciare
alle ali. Colori chiari, siihouette sotfili,
peplida dea ma anche corsetti, pan-
taloni a vita bassa, abitini pieni di nod
e drappeggi, insomma celestiale e
terrestre che si incontrano per cele-
brare la luminositd e la leggerezza
dell’estate. Senza romanticismo e
con piu di un occhio all’estetica 90/
primi 2000,

La collezione di Del Core celebra
I’armoniosa fusione tra natura e ar-
chitettura, con capi che uniscono
leggerezza e struttura. Tra lilla, azzurri,
gialli e grigi pastellati si susseguono
long dress e completi rivelatori di for-
me floredli stilizzate, che poi si ritrova-
no stampate su altri abiti e coat av-
volgenti, ma anche nei maxi-choker
e nelle cinture-corsetto.

Da Etro va in scena un mix and ma-
tch di stampe e colori e, in mezzo,
svariate forme e soprattutto una mol-
feplice sperimentazione sulle gonne
che sono di tufti i tipi e lunghezze: a
matita, a portafoglio, a sirena, a pan-
talone con maxi-tasche in stile utilita-
rian. E un tripudio gioioso di dettagli
ricamati a mano, motivi floreali, righe
e soprattutto Paisley, tanto cari alla
nMaAison, qui in versione massimalista.
Sulla passerella di Sportmax una cre-
atura lunga e algida, in mille sfumature
di bianco, si fa portavoce di un futuro
sospeso tra naturale e artificiale, tra
poesia e scienza. Tradofto: long dress,
top e gonne affusolate alternano ma-
teriali strutturati e imbottiti a raso lucido

- e trasparenze e il rigore delle linee si

| scontra con asimmetrie e alri dettagil
simbolo di imperfezione e fransitorietd,
iN una ricerca incessante di equilibrio
fra controllo e astrazione.

SPORTMAX

(b.c.)
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JULIA SAUSHINA AND ARGOMENTI TESSILI
THE DIGITAL TRANSITION IN THE FASHION LIFECYCLE

JULIA SAUSHINA E ARGOMENTI TESSILI

LA TRANSIZIONE DIGITALE NEL CICLO DI VITA DELLA MODA

The intfernational contexts that characterize
today’s fashion industry demand increasingly
innovative solutions to support designers world-
wide in creating collections. These solutions aim
to eliminate logistical and financial barriers,
allowing designers to focus on their talent and
the realization of their unique vision. The new
frontiers of communication should serve brands
worldwide, optimizing creative and production
processes and sparing designers from demand-
ing travels or unsustainable expenses in search
of the most suitable materials. Instead, they can
rely entirely on a remote expert to support them
in strategic decisions for their brands. Today’s
textile companies must operate with a fime to
market perspective, ensuring a constant pres-
ence and consultation in every part of the world,
guaranteeing priority and interference-free
communication channels. With a constant de-
sire to be at the forefront, Argomenti Tessili, a
leader in the industry for over 30 years, announc-
es its partnership with Julia Saushina, a highly ex-
perienced fashion designer with over a decade
of collaborations with international brands and
labels, to manage its new Global Style Service.
Styling, material frend research and a 360° con-
frol over emerging collections are the corner-
stones of Julia’s work. Support in selecting and
sourcing the most suitable materials, creating
exclusive prints and choosing the best Made in
ltaly manufacturing facilities, as well as dyeing
and finishing services, make the Global Style
Service an essential partner to ensure minimal
fime loss in managing the lifecycle of collections.
The aim is fo provide a unique vision also thanks
to Julia’s constant and punctual presence at
maijor international trade fairs such as Milano
Unica, Premiere Vision, Mare di Moda and others.
This itinerant approach has always allowed Julia
tfo anticipate seasonal frends and exclusively
identify proposals that align with brand styles.
Therefore, entrusting one’s collection to Julia’s
professional support means being guided, step
by step, in the creative journey, while retaining
the certainty of always reaching one’s destina-
tion (julio@juliatex.com).

| contesti internazionali che caratterizzano la moda di
oggi necessitano di soluzioni sempre pit innovative, in
grado di supportare i designer di tutto il mondo nella
creazione delle collezioni, eliminando barriere logisti-
che e finanziarie per consentire loro di concentrarsi
sul loro talento e sulla realizzazione della loro visione
unica. Le nuove frontiere della comunicazione de-
vono muoversi al servizio dei brand di tutto il mondo,
oftimizzando i processi creativi e produttivi ed evi-
tfando che i designer deblbano intraprendere viaggi
impegnativi o affrontare spese insostenibili alla ricerca
dei materiali piu adatti, affidandosi completamente a
un esperto delocalizzato in grado di supportarli nelle
scelte strategiche. Le aziende tessili di oggi devono
muoversi in un’oftica di time to market in grado di as-
sicurare presenza e consulenza costante in ogni parte
del mondo, garantendo canali di comunicazione pri-
oritari e privi di interferenze. Con il costante desiderio
di essere sempre un’azienda all’avanguardia, Argo-
menti Tessili, lieader nel settore da oltre 30 anni, annun-
ciala partnership con Julia Saushina, fashion designer
di grande esperienza che vanta piu di un decennio
di collaborazioni con brand e griffe internazionali, per
gestire il suo nuovo Global Style Service. Styling, ricerca
tendenze materiche e controllo a 360° sulle collezioni
che stanno nascendo, sono i punti cardine dell’ope-
rato di Julia. Supporto nella scelta e nell’approvvi-
gionamento dei materiali pit adatti, creazione delle
stampe piu esclusive fino alla selezione dei migliori
laboratori di confezione del Made in Italy, e ai servizi
di finforia e finissaggio, fanno del Global Style Service
il partner necessario per garantire la minor perdita di
tfempo possibile nella gestione del ciclo di vita delle
collezioni. L'obiettivo € quello di fornire una visione
unica nel suo genere, grazie anche alla costante e
puntuale presenza alle principali fiere internazionali
del seftore, come Milano Unica, Premiere Vision, Mare
di Moda e dltre. Un approccio itinerante che ha sem-
pre consentito a Julia di conoscere in anticipo i trend
di stagione e individuare in esclusiva le proposte piu in
linea con lo stile dei brand. Affidarsi, dungue, alla pro-
fessionalita di Julia, quando ci si accinge a costruire
una collezione, significa lasciarsi accompagnare, pas-
sO dopo passo, nel proprio viaggio creativo, conser-
vando la certezza di giungere sempre a destinazione
(ulio@juliatex.com).

)
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addresses

SHOWROOMS

ALESSANDRO ENRIQUEZ
info@alessandroenriquez.com
www.alessandroenriquez.com

ALICE + OLIVIA

BY STACEY BENDET

Tel. +1-6467471437
www.aliceandolivia.com

ANNA SUI
Tel. +1-2125905100
www.annasui.com

ARTHUR ARBESSER
studio@arthurarbesser.com
www.arthurarbesser.com

COLVILLE
info@colvilleofficial.com
www.colvilleofficial.com

FIORUCCI
www.fiorucci.com

KITON
www.kiton.com

LORO PIANA

Tel. +39-0163201111
info@loropiana.com
www.loropiana.com

SEAFARER
info@seafarer.com
www.seafarer.com

CATWALKS

3.1 PHILLIP LIM
Tel. +1-2123546540
www.31philliplim.com

ALBERTA

FERRETTI

Tel. +39-0276003095
info@aeffe.com
www.albertaferretti.com

ALTUZARRA
Tel. +1-2129660638
www.altuzarra.com

ANTONIO

MARRAS

Tel. +39-0289075002
info@antioniomarras.it
www.anfoniomarras.com

BALLY
Tel. +39-0258411112
www.bally.it

BLUMARINE

Tel. +39-059637511
blufin@blufin.it
www.blumarine.com

BOTTEGA

VENETA

Tel. +39-0270060611
www.bottegaveneta.com

CAROLINA

HERRERA

Tel. +1-2129445757
www.carolinaherrera.com

COACH
www.coach.com

COLLINA

STRADA
info@collinastrada.com
www.collinastrada.com

DEL CORE
contact@delcore.com
www.delcore.com

DIESEL
www.diesel.com

DOLCE & GABBANA
Tel. +39-02774271
www.dolcegabbana.com

DSQUARED2
Tel. +39-0242297890
www.dsquared2.com

ELISABETTA FRANCHI
Tel. +39-0516069711
www.elisabettafranchi.com

EMPORIO ARMANI
Tel. +39-02723181
www.armani.com

ERMANNO SCERVINO
Tel. +39-05564924
info@ermannoscervino.it

wWww.ermannoscervino.com

ETRO

Tel, +39-0257931
info@etro.com

www.etro.com

FENDI
Tel. +39-06334501
www.fendi.com

FERRAGAMO
Tel. +39-0276000054
www.ferragamo.com

FERRARI
www.store.ferrari.com

GENNY
www.genny.com

GIORGIO ARMANI
Tel. +39-02723181
www.armani.com

GUCCI
www.gucci.com

HELMUT LANG
Tel. +1-2123000991
www.helmutlang.com

ICEBERG

Tel. +39-0541959111
info@gilmar.it
www.iceberg.com

JASON WU
COLLECTION
www.jasonwustudio.com

JIL SANDER

Tel. +39-028069131
info@jilsander.com
www.jilsander.com

MAX MARA

Tel. +39-05223991
info@maxmarafashiongroup.com
WWW.Maxmara.com

MICHAEL KORS
COLLECTION

Tel. +1-2124524685
www.michaelkors.com

MISSONI

Tel. +39-028545821
missoni@missoni.it
WWW.MIssoni.com

MMé6
MAISON MARGIELA
www.maisonmargiela.com

MOSCHINO

Tel. +39-026787731
info@moschino.it
www.moschino.com

MSGM

Tel. +39-073340079
info@msgm.it
wWww.msgm.it

N°21
Tel. +39-027388974
www.numeroventuno.com

PHILIPP
PLEIN
www.plein.com

PHILOSOPHY

DI LORENZO SERAFINI

Tel. +39-0541965211
info@aeffe.com
www.philosophyofficial.com

PRABAL GURUNG
info@prabalgurung.com
www.prabalgurung.com



PRADA
Tel. +39-02550281
www.prada.com

PROENZA

SCHOULER

Tel. +1-2123431360
mail@proenzaschouler.com
www.proenzaschouler.com

RALPH

LAUREN

Tel. +39-027630371

Tel. +1-2126251660
www.ralphlauren.com

ROBERTO

CAVALLI

Tel. +39-027630371
info@robertocavalli.com
www.robertocavalli.com

SPORTMAX
Tel. +39-05223991
www.sportmax.com

THE ATTICO
www.theattico.com

TOD’S
Tel. +39-07348661
www.todsgroup.com

TOM

FORD

Tel. +44-2073687800
www.tomford.com

1(0]:3
BURCH
www.toryburch.it

VERSACE
Tel. +39-02760931
www.versace.com

FOCUS ON
ACCESSORIES

ALBERTA

FERRETTI

Tel. +39-0276003095
info@aeffe.com
www.albertaferretticom

BALLY
Tel. +39-0258411112
www.bally.it

BOTTEGA

VENETA

Tel. +39-0270060611
www.bottegaveneta.com

CASADEI
Tel. +39-0541932675
www.casadei.com

COACH
www.coach.com

DOLCE & GABBANA
Tel. +39-02774271
www.dolcegabbana.com

EMPORIO
ARMANI

Tel. +39-02723181
www.armani.com

ERMANNO

SCERVINO

Tel. +39-05564924
info@ermannoscervino.it
WWWw.ermannoscervino.com

ETRO

Tel. +39-0257931
info@etro.com

www.efro.com

FENDI
Tel. +39-06334501
www.fendi.com

FERRAGAMO
Tel. +39-0276000054
www.ferragamo.com

GIANVITO ROSSI
www.gianvitorossi.com

GIUSEPPE ZANOTTI
Tel. +39-0276280732
www.giuseppezanotti.com

GUCCI
www.gucci.com

HOGAN
Tel. +39-07348661
www.hogan.com

JIL SANDER

Tel. +39-028069131
info@jilsander.com
www.jilsander.com

LUCIANO PADOVAN
info@lucianopadovan.it
www.lucianopadovan.it

MAX MARA

Tel. +39-05223991
info@maxmarafashiongroup.com
WWWw.maxmara.com

MICHAEL KORS
COLLECTION

Tel. +1-2124524685
www.michaelkors.com

MOSCHINO

Tel. +39-026787731
info@moschino.it
www.moschino.com

addresses

POLLINI

Tel. +39-0541816311
pollini@pollini.com
www.pollini.com

PRADA
Tel. +39-02550281
www.prada.com

RENE CAOVILLA

Tel. +39-0499801300
info@caovilla.com
www.renecaovilla.com

ROBERTO CAVALLI

Tel. +39-027630371
info@robertocavalli.it
www.robertocavalli.com

SANTONI

Tel. +39-0276025915
info@santonishoes.it
www.santonishoes.com

SERGIO ROSSI
Tel. +39-027632081
WWW.SErgiorossi.com

TOD’S
Tel. +39-07348661
www.todsgroup.com

VALENTINO SHOES
www.valentino.com

VERSACE
Tel. +39-02760931
www.versace.com

NEWS

JULIA SAUSHINA
Tel. +39-3314286178
julia@juliatex.com



infernational distribution

HEAD OFFICE
(except ltaly)

AIE S.R.L.

Via Manzoni, 12
20089 Rozzano (MI)
[taly

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

ARGENTINA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

AUSTRALIA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

AUSTRIA

PGV AUSTRIA TRUNK GMBH
Urstein Sud 13

5412 Puch

Tel. +43 62 468825233
waltraud.heidinger@pgvaustria.at
www.pgvaustria.at

BAHRAIN

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

BELGIUM

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

MODE...INFORMATION BELGIUM
BVBA

Baarledorpstraat 92

Q031 Gent

Tel. +32 9 2244387

Fax +32 9 2244395
info@modeinfo.be
www.modeinfo.be

BRAZIL

B. AND WHITE REVISTAS
IMPORTADAS

Rua Sheldon, 78

Lapa

05074-040 Sao Paulo

Tel. +565 11 36736668

Fax +55 11 36753573
b.andwhite@uol.com.br
www.bwrevistas.com.br

CANADA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

CHINA

FOREIGN PRESS DISTRIBUTORS LTD.

Unit 4&6, 7/F, Block A

Tonic Industrial Centre

26 Kai Cheung Road
Kowloon Bay - Hong Kong
Tel. +852 2756 8193

Fax +852 2799 8840
karen@foreignpress.com.hk
www.foreignpress.com.hk

COLOMBIA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

CYPRUS

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

CZECH REPUBLIC
FINERY

Ms. Jitka Havlova
Pavlikova 600/2

142 00 Praha 4

Tel. +420 2 24212581
Fax +420 2 41715987
finery@hotmail.cz
www.finery.cz

DENMARK

PEJ GRUPPEN APS
Bitsovvej 2

7400 Herning

Tel. +45 97 118900

Fax +4597 118511
indkob@pejgruppen.dk
wWww.pejgruppen.com

EGYPT

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

FINLAND

MODE...INFORMATION FINLAND
OY URBAN VIEW LID.
Merimiehenkatu 30

00150 Helsinki

Tel. +358 400 242079
info@urbanview.net
www.urbanview.net

FRANCE

INTERNATIONALE PRESS SERVICE
IPS SARL

189 Rue d’Aubervilliers

75018 Paris

Tel. +33 1 46076390

Fax +33 1 46076590
nmebarek@ipsdiffusion. fr
www.ipsdiffusion.com

MODE...INFORMATION S.A.S.
52, Rue Croix des Petits Champs
75001 Paris

Tel. +33 1 40138150

Fax +33 1 45084577
librairie@modeinfo.com
www.modeinfo.com

GERMANY

IPS PRESSEVERTRIEB GMBH
Carl Zeiss Strasse 5

53340 Meckenheim

Tel. +49 2225 88010
logistik@ips-d.de
www.ips-d.de

MODE...INFORMATION GMBH
Pilgerstrasse 20

51491 Overath

Tel. +49 2206 6007-770

Fax +49 2206 6007-90
sales@modeinfo.com
www.modeinfo.com

GREAT BRITAIN

RA & OLLY LID.

7a Arwennack Street
TR11 3HZ Falmouth

Tel. +44 01326 319119
office@raandollyltd.co.uk
www.raandollyltd.co.uk

MODE...INFORMATION LID.
First Floor Eastgate House
16-19 Eastcastle Street
W1W 8DA London

Tel. +44 207 4360133

Fax +44 207 4360277
uksales@modeinfo.com
www.modeinfo.co.uk

GREECE

INTERFASHION EXPRESS
EMMANUEL KOMNINOS
7 Patmou

18345 Moschato
ekomninos@icloud.com

MILKRO HELLAS PUBLISHER
SERVICES LTD.

(only Showdetails Accessories)
A: 2nd km Peanias - Markopoullo
Ave.

Positio Nisiza

19400 Koropi

Tel. +30 210 6022080

Fax +30 210 6022035
s.tsoni@milkrohellas.com

HONG KONG

FOREIGN PRESS DISTRIBUTORS LTD.
Unit 4&6, 7/F, Block A

Tonic Industrial Centre

26 Kai Cheung Road

Kowloon Bay - Hong Kong

Tel. +852 2756 8193

Fax +852 2799 8840
karen@foreignpress.com.hk
www.foreignpress.com.hk

HUNGARY

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

ICELAND

PENNINN-IB PRESS DISTRIBUTION
Hallarmuli 4

108 Reykjavik

Tel. +354 540 2000

Fax +354 568 0411
ransy@penninn.is
www.eymundsson.is

INDIA

GET & GAIN

CENTRE

3rd Fl., 301 Sagar Shopping Centre
76 J.PRoad - Andheri West

400 058 Mumbay

Tel. +91 98 20720189

Fax +91 22 26775539
info@getdesignbooks.com
www.getdesignibooks.com

INDONESIA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

IRAN

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

ISRAEL

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

ITALY

PIERONI

Via Carlo Cazzaniga, 19
20132 Milano

Tel. +39 02 25823176

Fax +39 02 25823309
diffusione@pieronitalia.it
www.pieronitalia.it

DIP&DYE

Via Principe Eugenio, 31
20155 Milano

Tel. +39 338 3269009
info@dipdye.it
www.dipdye.it

MEDE

Via Oltrebrenta, 19

35027 Noventa Padovana (PD)
Tel. +39 049 9801451

Fax +39 049 9829133
info@medesrl.it
www.medesrl.it

ELIOTECNICA

STERMIERI

Via Trento Trieste, 43

41012 Carpi (MO)

Tel. +39 059 691468

Fax +39 059 640515
info@eliotecnicastermieri.com
www.eliotecnicastermieri.com

FASHION ROOM

Via ll Prato, 7r

50123 Firenze

Tel. +39 055 213270

Fax +39 055 215802
info@fashionroomshop.com
www.fashionroomshop.com



FASHION ROOM

Via del Molinuzzo, 97

59100 Prato

Tel. +39 0574 623112

Fax +39 0574 623112
info@fashionroomshop.com
www.fashionroomshop.com

PAOLA TIDEI

Via Martiri delle Foibe, 8/M
62012 Civitanova Marche (MC)
Tel. +39 0733 8175714
p.fidei@tiscali.it
www.paolatidei.com

IDEEDAPRODURRE

Via Poolo Borsellino, 176
80025 Casandrino (NA)
Tel. +39 081 3952823
info@ideedaprodurre.com
www.ideedaprodurre.com

JAPAN

GRAND INC.

Showa Bldg., 7f

12-8 Tomizawa-Cho, Nihonbashi
Chuo-Ku

103-0006 Tokyo

Tel. +81 3 3667 2211

Fax +81 3 3667 2345
grand@fashionpro.co.jp
www.fashionpro.co.jp

KINOKUNIYA CO. LTD.

Books Kinokuniya

3-7-10, Shimomeguro
Meguro-Ku

1563-8504 Tokyo

Tel. +81 3 6741 9898

k. kawakami@kinokuniya.co.jp
www.kinokuniya.co.jp

NIPPAN IPS CO. LTD.
1-3-4 Yushima

Bunkyo-Ku

113-0034 Tokyo

Tel. +81 3 58429050

Fax +81 3 58032563
ikondo@nippan-ips.co.jp
WWW.NIpPAN-ips.co.jp

TAIYO TRADING CO. LTD.
Miki Bldg.

2-12-12 Shibuya
Shibuya-Ku

150-0002 Tokyo

Tel. +81 3 3406 7221

Fax +81 3 5485 9333
infopro@next-eye.net
www.next-eye.net

KOREA

JEONG EUN BOOKS CORPORATION
166-4 Sukchon-Dong Songpa-Gu
138-844 Seoul

Tel. +82 2 4208272

Fax +82 2 4208275
jeongeun@jeongeun.com
www.jeongeun.com

KUWAIT

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

LEBANON

MESSAGERIES DU MOYEN ORIENT
DE LA PRESSE ET DU LIVRE SAL

B.P 11-6400

Beyrouth

Tel. +961 1 487999

Fax +961 1 488882
presse@mmopl.com
www.mmopl.com

MEXICO

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

NEW ZEALAND

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

PERU

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

PHILIPPINES

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

POLAND
EUROPRESS POLSKA
Ul. Lopuszanka 36
02-220 Warszawa
Tel. +48 22 8772080
Fax +48 22 8772070
info@europress.pl
www.europress.pl

PORTUGAL

INP - INTERNATIONAL NEWS
PORTUGAL

Rua Joaguim Bonifacio, 21, 5°
1150-195 Lisboa

Tel. +351 21 8982010

Fax +351 21 8982029
elsa.neves@internews.com.pt
www.inportugal.pt

MODE...INFORMATION
MASOLO REPRESENTAQOES, S.A.
PO.Box 38

4764 - 961 V. N. FamalicGo

Tel. +351 252 300700

Fax +351 252 300709
masolo@sepol.pt

ROMANIA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

RUSSIA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

SINGAPORE

ALLSCRIPT ESTABLISHMENT PTE. LTD.
6050, Macpherson Road

#04-04, Citimac Industrial Complex
368240 Singapore

Tel. +65 62877090

Fax +65 63833075
enquiry@allscript.com
www.allscript.com

SLOVAKIA REPUBLIC
AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

infernational distribution

SLOVENIA
DISTRIEST D.O.O.
Partizanska 75/a
6210 Sezana

Tel. +386 5 7070250
m.luin@distriest.si
www.distriest.si

SOUTH AFRICA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

SPAIN

PROMOTORA DE PRENSA
INTERNACIONAL S.A.
Ausias Marc 124, Local 3
08013 Barcelona

Tel. +34 93 2451464

Fax +34 93 2654883
info@promopress.es
WWW.Promopress.es

SGEL S.A.

Av. de Valdelaparra, 29

Pol. Ind. de Alcobendas
28108 Alcobendas (Madrid)
Tel. +34 91 6576900
cubero.m@sgel.es
www.sgel.es

SWEDEN

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

MODE...INFORMATION
SCANDINAVIA
COLOUR HOUSE AB
Klippan 1c, 2frp.

414 51 Goteborg

Tel. +46 31 124456

Fax +46 31 123545
info@colourhouse.se
www.colourhouse.se

SWITZERLAND

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

TAIWAN

NEW TIME FASHION MAGAZINES
1f, Chaung-An West Rd.

Taipei

Tel. +886 2 25569266

Fax +886 2 25589937
newtimee@ms51.hinet.net
www.newtime.idv.tw

THAILAND

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.aie-mag.com

THE NETHERLANDS
APPLETIZER
Forecast, Colour & Information
Centre

Patrick Appels
PO.Box 191

5050 Ad Goirle

Tel. +31 20 5305380
Fax +31 20 4220207
info@appletizer.nl
www.appletizer.nl

TUNISIA

AIE S.R.L.

Tel. +39 02 5753911
Fax +39 02 57512606
info@aie-mag.com
www.die-mag.com

TURKEY

TEMIR YAYINCILIK
Mesrutiyet Cad. Asli Han
No:10 K:1 D:29
Galatasaray/Beyoglu
34435 Istanbul

Tel. +90 212 2939898

Fax +90 212 2499248
info@temiryayincilik.com
www.temiryayincilik.com

DOGAN BURDA DERGI

Kustepe Mh. Mecidiyekoy Yolu Cd.
No:12

Trump Tower Kule 2 Kat:21

34387 Sisli/Istanbul

Tel. +90 212 4103200

Fax +90 212 4103513
www.doganburda.com/bize-ulasin

U.A.E.

JASHANMAL NATIONAL
CO. (LL.C)

NPP DIVISION

PO.Box 1545

Dubai

Tel. +971 4 2665964

Fax +971 4 2650939
kumar@jashanmal.ae
www.jashanmalgroup.com

UKRAINE

TEX STYLE LTD.

Office &

17 Dragomanova Street
02068 Kyiv

Tel. +380 445432558

Fax +380 445720021
postmaster@texstyle.com.ua
www.texstyle.com.ua

USA

MADER NEWS, INC.

913 Ruberta Ave.
Glendale

CA 91201 Cadlifornia

Tel. +1 818 551 5000

Fax +1 818 240 7284
contact@madernews.com
www.madernews.com

NJ PENN LOGISTICS LLC
2570 Industry Lane, #20
Norristown

PA 19403 Pennsylvania
mdamiani@nj-penn.com

MAGAZINE CAFE

15 West 37th Street (Bet 5 & 6 Ave.)
NY 10018 New York City

Tel. +1 212 391 2004
info@magazinecafestore.com
www.magazinecafestore.com
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